Building the BCLNA Identity

BCLNA's logo is a key factor in building a strong identity
within the industry and the wider community.

From an association's point of view, there is great value in

encouraging members to use the logo appropriately and often
(i.e. vehicles, letterhead, businesses cards etc.) In turn, members
should acknowledge that the logo has considerable goodwill and is
of value to the association. The result of frequent and appropriate
use of the logo will generate greater awareness of the BCLNA,
which in turn increases the value of being recognized as a member.

The purpose of this policy is to ensure appropriate and
professional uses of the current BCLNA logo. It applies to all
applications of the logo, whether it be print media, online, digital,
video etc.

BCLNA LOGO USE

Membership Use of Logo
BCLNA members in good standing may use the logo on their
vehicles, letterhead, business cards, brochures, catalogues, and
website.

Accessing the Logo

For a hi-resolution digital image, members should contact the
BCLNA Marketing Manager; and a digital copy will be emailed.

Contact Information

Karen De Jong, Marketing & Communications
Manager604.574.7772 - Ext: 104
kdejong@bclna.com

www.bclna.com

Approved Logos

Style: There are two versions of the BCLNA logo. Logo 'A" is
primarily used on all forms of print (ads, posters, newsletter,
brochures, etc.) However, version 'B." lends itself to being applied
on vehicles / windows etc. - i.e. where added prominence, relative
to the background, is required.

Pantone #349

Colour: The BCLNA logo can be reproduced in
i. Black / White, or
ii. Green / White

When using green/white, please specify to the printer to
use '100% Pantone # 349'.

Note: The BCLNA does recognize that green is a popular colour
and is used frequently within the industry. The BCLNA also
recognizes that many members may utilize only one or two colours
when printing business cards, letterhead etc. If members are
already using a green colour similar to that of Pantone 349, then the
logo may be printed in such alternative green colour - as long as it
is only a slight variation. This will help avoid extra printing and
colour costs when producing your corporate material.



Third Party Use of Logo

Third party refers to those who are non-voting members of the BCLNA or
belong to other organizations (gov't, other associations etc.)

e In order to protect the logo and its reputation, Third Party use of
the logo will be authorized only where clear terms are agreed
(e.g. scope of permitted use, duration of use, etc.). A 'Request
for Logo Use' form must be completed and submitted to the
BCLNA.

e Authorization will be granted for one-time use only. Third Parties
must submit a new 'Request for Logo Use' form for any new
print material or re-prints.

e To avoid Third Party use of the logo where usage might falsely
represent or imply association endorsement of products or
services, the Third Party, must adhere to a review process (as
outlined to the right) and abide by the following conditions:

prior to printing, a copy of the document/print material
etc., must be faxed or emailed (pdf) to the Marketing
Manager for approval. A reasonable time (i.e. one
week) must be allowed prior to the print dead line to
resolve any anomalies which may arise;

the designer/printer must not manipulate the logo in
any manner except for the proportional scaling of the
graphic as a whole element;

is not granted any proprietary interest in the logo. The
BCLNA has sole and exclusive property of the logo.

must not use the logo in a misleading or deceptive way;

must not purport to bind the BCLNA or make any
representations on its behalf;

must not use or apply for registration of any similar
marks or names containing the logo.

e The BCLNA reserves the right at any time to revoke use of the
logo if:
there is any breach in the terms or conditions of use; or
if the quality of the logo or nature of its use is
unsatisfactory to the association.

Logo Use in Context of
Printed Material

(letterhead, business cards, brochures, advertisements,
publications, articles, signs, posters, websites, video productions,
power point presentations, etc.)

The BCLNA works with many groups in preparing documents for
the benefit of the consumer i.e. articles in gardening magazines,
informational brochures, displays at shows etc. In some cases the
BCLNA takes the lead on preparing the content and in other cases,
the BCLNA takes a secondary role such as endorsing the content.
In both cases, it is necessary that the content is reviewed and
approved for:

accuracy of information; and

is held in accordance with the views of the BCLNA.

The review process will include:
2-3 industry experts, identified by the BCLNA, to
review the material for accuracy
The BCLNA executive or Board of Directors, to
ensure the content is consistent with BCLNA
policies or positions.

Logo Care

e The logo should not be downloaded from the web site for
insertion into documents as web images are low resolution
and result in poor print quality.

e The logo should not be scanned, recreated or manipulated
in any manner.

e Colour logos should not be printed in black and white as their
print quality will be inferior to that of black and white logo's
which have been created to accommodate a quality finish.

o Where the guidelines are ignored, the BCLNA reserves to
right to have the infringing material removed and
reproduced to correct specifications, at the expense of the
member or Third Party producing the material.






